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Whisdom Web Presence


Web Presence Guide


This is an introduction to the basics of what is required to create a web presence.  A web presence is simply the process of creating a website, putting it online for the world to see, and making sure that the world knows about your website.  The necessary steps are:
· Domain Name Registration
· Web Hosting Services
· Website Creation
· Search Engine Placement
Domain Name Registration

A domain name is the name you give your website (such as www.microsoft.com or www.apple.com).  Domain names usually involve a name (microsoft or apple), and a suffix.  Common suffixes include .com, .org, and .net.  In order for you to own and use a domain name, you must register your domain name.  There are many websites you can go to register a domain name.  Some common places are www.register.com, www.networksolutions.com, www.godaddy.com, among others.  To view a complete list of the registrars, go to http://www.icann.org/registrars/accredited-list.html.  Registering a domain costs anywhere from $9 - $35 per year.  All that needs to be done is fill out your name, address, and set up an account with the registrar.

So, now you own a domain name!  Now what?  A domain name really doesn’t do you much good until you have space on the internet where your domain name “links” to.  That’s why you will need a web host.  

Web Hosting Services

Web hosting is a service of delivering content over the Internet.  It basically allows you have space set up for your website, and that space can connect to the internet and be online.  Web hosting is comprised of disk space on a server, software applications, a connection to the Internet, and technical support to keep it running smoothly.  Commercial web hosts can charge as low as $5 per month and the price usually goes up depending on the needs of the website.  There are many things that a web host can offer you.  Here are some important things to look for in a web host.
· Speed And Reliability – You want a host that offers fast servers.  Obviously, this means your web site will load faster.  Additionally, a server that is reliable will have less of a chance that your website will be inaccessible for a period of time.  Look for hosts that guarantee at least 98% uptime.  Also look for hosts to mention specific connections, such as T3, OC3, or comparable connections.
· Support – If you’re having problems with your website and need some assistance, your hosting service better be there in a timely fashion to solve your problem.  Make sure the host has email and/or a telephone number.  
· Disk Space – All web hosts offer some sort of space for your web site.  Space from 5MB to 500MB can be offered to you.  How much space you want really depends on your website needs.  Normally, 100 web pages with just a few graphics per page will take up about 10MB (MB stands for megabytes).  So if you only plan on a few pages for your site, you’ll probably use a negligible amount of disk space.  Just remember that sites that use a lot of pictures, audio, or video files will use up more space.  A picture can be 10 – 100 KB (KB stands for kilobytes, and about 1000KB = 1MB), while your average 4 minute song can be about 4MB.
· Data Transfer (Bandwidth) – Data Transfer determines how much traffic has come to your website.  Like disk space, data transfer is measured in megabytes (MB), while some hosts offer gigabytes (GB) of disk space (GB is the same as about 1000MB).  For example, 5GB per month of data transfer is comparable to about 60,000 page views per month.  So, if 20,000 visitors each looked at 3 web pages in a month, that will be 5GB of data transfer.  Choose data transfer according to your needs.
· FTP Service – FTP stands for File Transfer Protocol.  FTP is a program that allows you to transfer files from your local computer to a remote server.  This allows you to develop your website on your home computer’s hard drive, and then transfer those files to your web host’s server.  If you plan on creating your own website on your home PC, FTP is a necessity.
· Email Addresses – Most web hosts offer email addresses with your domain name attached to it.  If John Doe’s website is www.MyBusiness.com, he can have an email address of johndoe@MyBusiness.com.  Web hosts offer a limited number of email addresses.  Make sure that your web host offers as many as you need, or you’ll need to pay for additionally addresses.
· CGI Access – CGI stands for Common Gateway Interface, and it’s basically the interface that powers your websites to execute programs.  A common way this is used is in forms.  If you have a page that allows customers to enter their information and request services from your business, it’s the CGI program that is able to send you an email with that customer’s name, number, email address, and what service they are requesting.  This is an extremely important feature and most web hosts offer CGI access, but make sure anyway.
· Database Support – If you want to manage employee information on your website, or keep track of your products, you’ll probably need database support on your web site.  Most web hosts offer SQL or MYSQL to manage databases.  Web hosts also offer server side scripting languages such as ASP (Active Server Pages) or PHP which allow web developers to effectively use those databases.
· E-Commerce – For businesses that sell products online, a web host that offers an E-Commerce package is a necessity.  They normally include a shopping cart, as well as a secure server that allows secure credit card processing.
· Personalized Services – Look for hosts that offer a control panel so you can manage your account and files, as well as advanced features, such as site statistics that show you how many visitors your site is getting.
To find web hosts and to learn more about hosting services, check out www.tophosts.com.

NOTE: Once you have a web host, you will need to have the name servers of your domain name point to your web host server name in order for your website to appear online.  Ask your web host about this, because they may be able to do it for you.
Website Creation


This is probably the part that’s the most fun.  This is where you get a website that looks the way you want it, and says what you want it to say.  While not much needs to be said about making web pages, here are a few things to consider when designing web sites.
· Organization – Organizing your website is very important, for your sake as well as your visitor’s sake.  A visitor needs to understand how to get around your site, as well as have a good idea of where to go to find what they need.  It is common for most businesses and organizations to include pages describing their company, products and services, directions, contacts, related links, and frequently asked questions.  

· Design vs. Practicality – Make sure your site looks good, but still remains practical.  It may look good to include a giant picture of your office on your website, but it may take minutes to load for people with slow connections to the Internet.  Just understand that normally, the simpler the better.
· Web Browsers & Screen Resolutions – Unfortunately, browsers like Netscape and Internet Explorer don’t function in the same way.  Be careful, because a site that looks good in Internet Explorer can have serious bugs or look different in Netscape, and vice versa.  Designing sites for different screen sizes is also something to keep in mind.  A site designed for a low screen resolution can potentially show a lot of wasted space on a higher screen resolution.  Make sure that much of the screen is utilized for different resolutions.
· Creating An Image – Image means a lot in business.  It makes sense that a website for MTV will have a different look and feel than a website for a law firm.  Creating graphics and fonts that properly convey an image is very important.  Also, if your business’ logo or image is conveyed in specific colors, make sure that the website is dominated by those colors to validate the image of your business.

A great beginning guide to web design and creation can be found at www.htmlgoodies.com.  This is a great introductory tutorial on HTML, and many other web development resources.
Search Engine Placement


Just because you have a website online doesn’t mean that people will come.  Search engine placement is a way for web surfers to find your business or organization through searches.  There are many search engines in existence today.  Some popular ones are Yahoo, Google, Lycos, AllTheWeb, and MSN Search.  It’s important for your business’ website to be listed on the major search engines, because all the smaller search engines normally get their entries from the larger ones.  So normally, if you are listed with Yahoo or Google, it’s highly likely that you’ll be listed with just about every search engine imaginable without having to formally register anywhere else.  The hard part is actually getting listed.  For example, Google has almost 2.5 billion websites that it lists!  So if someone searches for “insurance companies”, there may be hundreds of thousands of results.  Obviously there’s only a small chance that you’ll be among the first 100 sites listed. 

It is possible for you to be listed on search engines for free.  Some search engines allow you to submit your website for free.  All you have to do is go to the search engine website.  There will be a link on the home page to “Add a URL”, “Submit a Site”, or something similar.  There you will enter your domain name, a description of your site, and your email address.  Just keep in mind that this does not assure your site of being listed.  And if it does get listed, it may take at least a month.  So there are really no guarantees here.  It does help though, if other websites which are listed in search engines link to yours.  Search engines have crawlers that scour websites every day, and if other sites link to yours, there’s a greater chance of your site being listed.  

Search engines all offer registration with a fee.  Paying for placement will not only increase your chances of being listed, they also help you get listed sooner.  Some search engines will even assure your listing, as long as your company is a valid one.  Yahoo charges $300 per year to include your business in their directory.  Other search engines may just require a onetime fee of $25-$50 for paid listings.

It is highly recommended that an E-Commerce business pay for its registration into search engines.  Any business that derives its profits from online customers should ensure that people can find their site as soon as possible.  For businesses that don’t sell products online, it isn’t as important to be found on search engines, at least not right away.  This is especially true for small or local businesses.  In their case, their website is used as validation to customers who are familiar with the actual office or brick-and-mortar store.  These businesses won’t be very interested in attracting customers in Los Angeles if their store is in New York City.  They instead use existing customers, local newspapers, and Yellow Pages to promote their website.  For non-online businesses, it may be a good idea to wait a few months, and then if your website isn’t listed with the major search engines, you may want to pay to get listed.  But the decision is really up to you.
You can find a great deal of information about search engines at www.searchenginewatch.com.
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